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Through proactive communication and value provision, we aim to
strengthen relationships with customers, improve customer

satisfaction, and create business opportunities.
Exchanges of opinions with agents (as needed),

new product briefings (as needed), product study sessions (as needed)

CSR procurement questionnaire (annual)

We build effective supply chains by building trusting
relations and forming cooperative partnerships to
improve quality, efficiency, and sustainability.

O Recruitment

@ Prospective recruits

We attract the best human resources and ensure a successful recruitment
process by providing an attractive brand image, open communication,
growth opportunities, and ensuring mutual compatibility.

New graduate hires (annual), mid-career hires (as needed),
internships (as needed)



