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Manufactured the 200th SRB

Since 1997, the Taketoyo Plant and Tanegashima Works 
have manufactured boosters (SRBs) for key rockets. 
This manufacturing site reached the landmark of the 200th 
SRB production, with the product delivered in July 2026. 
The Explosives & Propulsion Division will continue to 
contribute to the development and launch of space rockets, 
as part of efforts to solve social issues.
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We provide explosives in the fields of industrial explosives, defense, and space. We 
are expanding businesses largely based on national policies, while focusing on 
environmentally friendly equipment installation and product development.

Explosives & Propulsion Business

● Japan-leading technology in solid 
propellants for space rockets

● Application of energy control technologies 
to a wide variety of consumer products

● Relationships of trust with customers 
forged through many years of business

Development of wireless electronic detonator Windet®  II
(industrial explosives)
We are developing the wireless electronic detonator Windet® II, which is useful for 
tunnel blasting and other applications. Conventional detonators were wired, 
requiring cable connection work in areas where there was a risk of falling earth or 
rocks. We will bring this product, which contributes to safety and efficiency, to 
market early and create examples of value provision that solve customer issues by 
eliminating this work. 

POINT

Completion of facility construction for rapid acquisition
(defense)
In initiatives for rapid acquisition, the NOF Group is expected to expand manufac-
turing capabilities. We will continue to steadily pursue capital expenditures aimed 
at strengthening manufacturing capabilities while monitoring changes in the 
market environment and anticipating market needs.

POINT

Establishing a production system and developing a 
capacity expansion system (space)
The space industry in Japan and overseas is expected to continue expanding, with the 
market size projected to reach approximately one trillion dollars between 2030 and 
2040. As a leading domestic manufacturer, the NOF Group will continue to meet 
demand for solid propellants used in space rockets required for satellite launches and 
other applications. We will promote the establishment of an efficient production system 
and the development of a capacity expansion system based on future demand.

POINT

Growth Strategy

Business Strengths

● Impact of changes in national policy
● Creation of opportunities through 

deregulation
● Stable business opportunities from 

infrastructure demand
● Market growth in the defense and 

space development sectors

Business Outlook (Risks and Opportunities)

Main applications

Main applications

Received the “28th Nisshoku Excellent Food Machinery, 
Materials and Ingredients Award”
NOF's lutein-containing modifier series received the Material 
Category award of the 28th Nisshoku Excellent Food 
Machinery, Materials and Ingredients Award by the Japan 
Food Journal. This award is given to products that have 
supported the development of the food industry through 
technological innovation. This series uses lutein contained in 
waste lettuce and other sources to modify the texture of 
flour-based foods, and was recognized as a highly innova-
tive material that contributes to the industry.

Breads and
pastries

Alternative foods
from plant-based

raw materials

Supplements /
Nutritional Foods

Noodles

TOPIC

Functional Foods Business

● Functional food materials with a wide 
variety of functions

● Strong sales network for bread-making 
and confectionery production

● Developing new markets with health-relat-
ed products

Expanding applications of functional food materials

We will continuously develop proprietary materials following lutein and establish 
our position as a functional food materials manufacturer. At the same time, to 
respond to the increasing demand for frozen foods, noodles, and other products 
due to lifestyle changes, we will advance material development and application 
proposals for processed foods. We will precisely capture changes in the market 
environment and cultivate new revenue pillars to succeed our existing breads and 
pastries business.

POINT

Strengthening of health-related food products
We will accelerate the development and launch of new materials for health foods 
by strengthening collaboration between the Health Science Research Laboratory 
and external research institutions, and promoting DX. From FY2026, we will also 
fully launch our proprietary technology for coating functional ingredients with oils 
and fats to deliver them to targeted areas, and will work to improve competitive-
ness while expanding our Solutions Business.

POINT

Sustainable business operations
Recognizing that we are responsible for the food industry that forms the founda-
tion of human society, we will maintain a safe and secure supply system and 
establish a stable business base. We will also put into practice our three values of 
Challenge, Fairness, and Harmony in the workplace, and ensure thorough 
compliance. We aim for long-term enhancement of corporate value through 
sustainable business operations that are resilient to market changes.

POINT

Growth Strategy

Business Strengths

● Intensifying competition due to entry of 
competitors

● Soaring raw material prices due to 
geopolitical risks

● Shrinking domestic market due to 
population decline

● Increased demand for improved texture and flavor
● Potential for increased adoption of 

wheat protein modification technology
● Opportunities to capture new markets 

for health food materials

Business Outlook (Risks and Opportunities)

In the functional food materials field, we offer products that contribute to areas like 
the deliciousness of food and the reduction of food loss.
In the health-related field, we are working to contribute to health through our 
proprietary materials for health foods.
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