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+ Climate change

* Food issues

* Resource depletion
* Energy shortages

+ Declining birthrate /
aging population
* Health issues

* Achieving smart operations

Creating products, value, and a new future with the power of

chemistry

We propose new technologies and new products by combining the core technologies we have acquired in

our diverse business areas.

To solve various social issues, we aim to grow sustainably centered on our three prioritized business fields.

Sustainable investment to solve social issues
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